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Branding & Style Guide

This  document  wi l l  ac t  as  the foundat ion  o f  a l l

brand ing  and des ign  used across  both  soc ia l  media

and phys ica l  formats .  
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Inspiration



Textures

Textures  l i ke :  c loud ,  smoke ,  marb le ,  res in ,  br ick .

We can l ayer  these wi th  co lours  to  create  a

dream- l ike  abst ract  v i sua l  and add depth  to

brand ing  & images .  



Art Style

MLXVE brand ing  shou ld  be photo-based and qu i te

femin ine .  Use co loured l i gh t ing ,  neon ,  and icons

such as  hear ts ,  but ter f l ies  and ba l loons .  

 

We can create  neon-sty le  le t ter ing  by  us ing  the

fonts  over l a id  wi th  l i gh t l y  b lur red cop ies .

 

Images  shou ld  fee l  warm & br ight  wi th  depth  and

co lour  created wi th  low & h igh  l i gh ts .  Th is

combined wi th  textura l  backgrounds  and e lements

create  a  coo l ,  mixed-media  approach .



Photo Editing

Before After

MLXVE's  photos  shou ld  be

edi ted wi th  p ink  & purp le

over lays .  Th is  keeps photos

look ing  cohes ive  wi th  brand ing

and a l so  g ives  a  dreamy e f fect

to  the photo .  Adding  a  neon-

sty le  border  adds  to  the

f raming  o f  the  image and

makes i t  cohes ive  wi th

brand ing .



Before After

Cohesive Branding - leading to an improved user

experience and brand recognition.

Highlights - used to to organise content by topic and

interest.

Clear Subject Focus - drawing users in with clear

and cohesive content.

 

 

See The Difference

Ask us today about our social media management packages.




