
Branding & Style Guide



THIS DOCUMENT WILL ACT AS THE FOUNDATION OF ALL

BRANDING AND DESIGN USED ACROSS BOTH SOCIAL

MEDIA AND PHYSICAL FORMATS .  

Branding & Style Guide



colour palette

#51ABCC

#F1812F

#FFCEDF

#00A785

#626BF5

#80BFB6

#0170B6

#FFD600

#C65C7D

#F49EB9

#2D2D2E

#F9F6ED



fonts

you and me again

YOU AND ME AGAIN

HEATERS

HEY GOTCHA !

GAGALIN
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inspiration



art style

JAMES '  BRANDING & GRAPHIC ASSETS

SHOULD MAKE FULL USE OF THE COLOUR

SCHEME ,  CREATING BRIGHT ,  COLOURFUL

IMAGES .  

IMAGES CAN USE GEOMETRIC/CREATIVE

SHAPES TO BUILD UP SHADES AND CREATE

INTEREST AND DIRECTION .  

ADD A 90S FEEL BY USING PATTERNS L IKE

STRIPES ,  C IRCLES & ASYMMETRICAL SHAPES .



line & texture

USE OF THICK L INE CAN CREATE A BOLD ,  POP-ART

STYLE AND FRAME IMAGES STYLISTICALLY .  USING

PAINT-L IKE TEXTURES ADDS BODY AND DEPTH TO

THE IMAGE .

POP-ART CAN ALSO BE A SOURCE OF INSPIRATION

IN TERMS OF SIMPLE IMAGE COMPOSIT ION AND

FOCUS .  IMAGES SHOULD BE STRIKING AND

ATTENTION-GRABBING .



photo editing



BEFORE AFTER

COHESIVE BRANDING - LEADING TO AN

IMPROVED USER EXPERIENCE AND BRAND

RECOGNITION.

HIGHLIGHTS - USED TO TO ORGANISE CONTENT

BY TOPIC AND INTEREST.

NEATER BIO - DRAWING USERS IN WITH A CLEAR

DESCRIPTION.

ASK US TODAY ABOUT OUR SOCIAL MEDIA MANAGEMENT PACKAGES.

see the difference




