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BRANDING & STYLE GUIDE

THIS DOCUMENT WILL ACT AS THE FOUNDATION OF ALL

BRANDING AND DESIGN USED ACROSS BOTH SOCIAL e

MEDIA AND PHYSICAL FORMATS.
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ART STYLE

JAMES™ BRANDING & GRAPHIC ASSETS
SHOULD MAKE FULL USE OF THE COLOUR
SCHEME, CREATING BRIGHT, COLOURFUL
IMAGES.

INAGES  CAN  USE  GEOMETRIC/CREATIVE
SHAPES TO BUILD UP SHADES AND CREATE
INTEREST AND DIRECTION.

ADD A 905 FEEL BY USING PATTERNS LIKE
STRIPES, CIRCLES & ASYMMETRICAL SHAPES.
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USE OF THICK LINE CAN CREATE A BOLD, POP-ART
STYLE AND FRAME IMAGES STYLISTICALLY. USING
PAINT-LIKE TEXTURES ADDS BODY AND DEPTH TO
THE IMAGE.

POP-ART CAN ALSO BE A SOURCE OF INSPIRATION
IN TERAS OF SIMPLE [RAGE COMPOSITION AND
FOCUS.  [MAGES  SHOULD BE  STRIKING ~ AND
ATTENTION-GRABBING.



PHOTO EDITING
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BEFORE

il Three WiFi Call = 6:26 pm & @ 5% )

< jamespatrickdaly

69 8,326 658

Posts Followers Following

James Daly

Actor

Gypsy/Assassing @shawfestival
Letterkenny @cravecanada @hulu

&

www.youtube.comfchannel/UC7H-scKeZhptcezU2wElc_g
Followed by theonlinerecordingstudio

Message | Contact

i

Concert More tunes Tunes Cabaret Letterkenny

ol SMARTY = 4:13 pm

< jamespatrickdaly @

438 8,326 659
Posts  Followers Following

James Daly

Actor

Gypsy/Assassing @shawfestival
Letterkenny @cravecanada @hulu

Followed by theonlinerecordingstudio

Thoughts Random Live
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